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I know it sounds pretty cliché, 
and I believe you’ve heard it 
thousand times. But I just want 
to assure all of you, if you want 
to be good, you need to do good. 
Hard works, efforts will never 
fails and soon everything 
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Oleh : Shindy Wijaya 
 
Perkembangan teknologi saat ini hampir membawa semua bidang dalam 
kehidupan manusia ke arah digital, salah satu bentuknya adalah penggunaan media 
sosial seperti Instagram dan Youtube. Pengguna media sosial terbanyak di 
Indonesia adalah kalangan millennials. Menghasilkan pendapatan 222 miliar per 
tahun seperti Pewdiepie merupakan  salah satu kegunaan Instagram dan Youtube 
yang paling banyak diminati khususnya pada kaum millenials. Melihat pentingnya 
penggunaan media sosial secara optimal, penyelenggara melihat urgensi untuk 
memberikan edukasi kepada para millenials melalui special event berupa seminar 
yang bertajuk Earn Million Dollars from Instagram and Yo t be . Konsep 
yang dijadikan landasan utama dalam seminar ini adalah event management and 
planning. Dalam event tersebut para peserta akan mendapatkan kesempatan untuk 
mendengarkan pengalaman serta tips and trick dari tiga narasumber berkompeten  
(mega, macro, micro influencer) dan pada akhir acara akan diadakan sesi tanya 
jawab untuk menjawab persoalan peserta seminar. Materi promosi dan publikasi 
seminar ini disesuaikan dengan tajuknya, yaitu menggunakan platform Instagram 
dan Youtube. Seminar ini diimplementasikan dengan baik walaupun terdapar force 
majeure di tengah rancangan seminar. Terdapat 7 media lokal terpercaya yang 
meliput seminar ini. 
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By : Shindy Wijaya 
 
The development of technology is rapidly increasing and dragging all fields 
in human life into digital basis, one form of information technology is social media 
for instance, Instagram and Youtube. The most social media users in Indonesia are 
among millennials. Generating large revenues is one of Instagram and Youtube's 
mo  o la  abili . The e  a lo  of millennial  ho a e in e e ed to get a high 
income like Pewdiepie who earned 222 billion rupiah per year. The importance to 
optimize the use of Instagram and Youtube is the key to reach them. This special 
event was held in the form of a seminar to educate millennials entitled "Earn 
Million Dollars from Instagram and Youtube". The main concept to design this 
e en  i  e en  managemen  and lanning.  In this seminar, all participants will 
get the opportunity to hear experiences and tips and tricks from three competent 
speakers (mega, macro, micro influencers) and at the end of the event there is 
question and answer session that will be held to answer the seminar participants' 
problems. Promotional material and publication of this seminar are adjusted to the 
platform itself, which is using the Instagram and Youtube platforms. There was a 
force majure in the process, but it didn  di ac  he im lemen a ion of hi  e en . 
There are 7 trusted local media covering this seminar. 
 















DAFTAR GAMBAR .........x 
DAFTAR TABEL ........xii 
 
BAB I PENDAHULUAN 
1.1 Latar Belakang ... . ..1 
1.2 Tujuan Karya ... .10 
1.3 Kegunaan Karya ... . ...10 
 
BAB II KERANGKA KONSEP 
2.1 Tinjauan Karya Sejenis......................................................................... . ..13 
2.2 Teori/ Konsep yang Digunakan . . .. ..14 
 2.2.1 Special Events ....14 
  2.2.1.1 Karakteristik dan Klasifikasi Special Events ... ..15 
2.2.1.2 Jenis-Jenis Event ................17 
2.2.2  Event Management ...19 
2.2.3  Seminar ....24 
2.2.4  New Media . . . ....28 
2.2.5  Instagram . ....29 
2.2.5.1  Manfaat Instagram .. .....30 
2.2.5.2  Fitur-Fitur Instagram ...............31 
2.2.6 Selebgram .....35 
2.2.7 Youtube .................43 
  ix 
2.2.8. Youtubers . ...44 
  
BAB III RANCANGAN KARYA 
3.1 Tahapan pembuatan ............................................................................... ....47 
3.2 Anggaran.........................................................................................................72 
3.3 Target Luaran/Publikasi .................................................................................74  
 
BAB IV HASIL 
4.1 Pelaksanaan .................................................................. ....75 
4.2 Evaluasi . ..................................................................................87  
 
BAB V SIMPULAN 
5.1 Simpulan . ....................................................................... .....97 
5.2 Saran . ................................................................ ......99 
 
DAFTAR PUSTAKA . ........100 
TABEL MATRIKS PERENCANAAN KARYA .. . ........103 
DOKUMENTASI KARYA ...105 
LAMPIRAN A .. ..109 
LAMPIRAN B (PUBLIKASI MEDIA) . ..131 










  x 
DAFTAR GAMBAR 
Gambar 1.1 Social Platform (Active Users Acoount) ...............................................1 
Gambar 1.2 Social Media Growth Ranking..............................................................2 
Gambar 1.3 Area Penggunaan Media Sosial Terbanyak di Indonesia......................3 
Gambar 1.4 Instagram Audience Profile..................................................................4 
Gambar 1.5 Top Youtube Accounts with the Greatest Number of Subscribers ....7 
Gambar 1.6 Number of Individual use of Social Media for Work............................8 
Gambar 2.1 Event Management and Planning Process..........................................19 
Gambar 2.2 Tingkatan Influencers berdasarkan jumlah followers ........................40 
Gambar 3.1 Sketsa Desain Visual Logo.................................................................66 
Gambar 3.2 Sketsa Materi Promosi........................................................................67 
Gambar 3.3 Sketsa Visual Souvenirs......................................................................68 
Gambar 3.4 E-invitation Seminar EMD.................................................................69 
Gambar 3.4 E-invitation Seminar EMD.................................................................74 
Gambar 4.1 Logo Seminar EMD............................................................................76 
Gambar 4.2 Feeds dan Instagram Story Seminar EMD..........................................77 
Gambar 4.3 Goodie Bag Seminar EMD..................................................................79 
Gambar 4.4 Plakat Seminar EMD...........................................................................79 
Gambar 4.5 E-Sertifikat Seminar EMD..................................................................80 
Gambar 4.6 Insight Jumlah Peserta........................................................................83 
Gambar 4.7 Insight Performance Report Seminar EMD.......................................85 
Gambar 4.8 Diagram Quick Survey 1.....................................................................88 
Gambar 4.9 Diagram Quick Survey 2.....................................................................89 
 
 
  xi 
Gambar 4.10 Diagram Quick Survey 3...................................................................91 



















  xii 
DAFTAR TABEL 
Tabel 2.1 Karya Sejenis........................................................................................12 
Tabel 3.1 Diferensiasi Event.................................................................................47 
Tabel 3.2 Perbandingan Kandidat Pembicara.......................................................48 
Tabel 3.3 Pre-event Observation dan Insight-nya ........................................50 
Tabel 3.4 Riset Analisis 5W+1H Seminar EMD .................................................55 
Tabel 3.5 Rundown Seminar.................................................................................64 
Tabel 3.6 Timeline Kerja.......................................................................................70 
Tabel 3.7 Anggaran Rancangan Karya ... ..73 
Tabel 6.1 Matriks Perencanaan Karya.................................................................103 
Tabel 7.1 Realisasi Anggaran Kegiatan...............................................................143 
 
 
 
